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ABSTRACT

This paper investigates the customer value of shampoo among college students. The objective of this paper is to
measure the customer value of shampoo through a mathematical model. Customer value is one of the marketing tool
through companies acquire new customers and retain existing customers. This study takes into account eight dimensions
under customer value. Five dimensions under benefits perceived and three dimensions under sacrifices perceived.

Customer valueis found out by the difference between benefits perceived and sacrifices perceived.
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